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Melike Demirbag-Kaplan is a Professor of Marketing and the Vice President for Quality and
Outreach at German International University (GIU) in Berlin, Germany. Prior to this position,
she held professorship positions at Victoria International University in Berlin, Izmir University
of Economics and Yasar University in Turkey. In 2014, she was a visiting researcher at
Schulich School of Business, York University, Canada. Her work has been published in
recognized journals such as the European Journal of Marketing, the Service Industries
Journal, the Journal of Brand Management, the Journal of Consumer Affairs, the Journal of
Marketing Education, Convergence, the Design Journal, Energy Research & Social Science,
the Journal of Public Health Policy and the Journal of Medical Marketing.
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Research Interests

Her research mainly focuses on brand management and consumer behavior, with a particular
focus on the power shift between consumers and corporations reflected in alternative forms
of consumption such as sharing economies, sustainable consumption, etc. Her other
research interests include consumption-related topics especially in the energy and digital
context, including the smart consumer shift.
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Current Research

Current research includes Consumer Participation in Circular Economies, with the main

objective of understanding how consumer behavior contributes to the success of circular
economy models, particularly through reuse, repair, sharing, and non-ownership approaches

that support sustainable market transformation, as well as Marketplace Inclusion for
Marginalized Consumers, to identify and address structural barriers that limit access and
representation in consumer markets.



